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Under the high patronage of His Majesty King Mohamed VI, may God assist him
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AMITH et CEMS-Global organisent
Expositions internationales
globales destinées a I'ensemble
de l'industrie du textile et du
vétement du Maroc
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MIM fashion show was organized by the students of Casa Moda

Academy. A creatfive and daring showcase where the emerging talent
of young designers in fraining is expressed. This show gave students the
opportunity to present their creations, the result of months of work,
research and innovation, in front of an audience of indusiry

professionals, fashion enthusiasts and media.
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EXPO HIGHLIGHTS

One of the highlights of the 2024 edifion was the signing of important agreements
that facilitated stronger trade parinerships and collaboration within the indusiry.
At the end of the opening ceremony of the show, AMIH signed three
memoranda of understanding. The first with EURATEX fo strengthen industrial
cooperation between the European Union (EU) and the Moroccan textile sectors
and the second with Casa Moda Academy (CMA] to promote the creation and
development of academic and industrial synergies with the aim of confributing
to the atfractiveness of the textile and clothing sector for future designers.

As for the third memorandum of understanding, it was concluded with the
Technical Center for Texfiles and Clothing (CTTH) to promote and enhance
Moroccan brands on nafional and international markets, through targeted
communication, branding and B2B actions.

These agreements paved the way for enhanced cooperation, fostering deeper
ties between Moroccan manufacturers and international buyers. The event
successfully attracted a diverse group of sourcing buyers, with significant
representation from the MENA region and various European countries, reinforcing
MIM’s role as a vital bridge for global frade and investment in the textile sector.
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500+

Exhibiting Companies
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725+

Booths & Pavilions

18

Countries

5000+

Business Visitors




FACTS & FIGURES

HOW DID VISITORS LEARN ABOUT THE

Business Associates

Facebook

Friend

Google Ads

LinkedIn

Print Media

Promotional Email

TV

Twitter

WhatsApp

EXHIBITIONS

B <

10.60%

. 2.84%
- 5.01%
. 2.52%

I 1.60%

5.97%

YouTube - 4.07%
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CATEGORIES OF VISITORS 2024

(215" Maroc In Mode 2024)

Apparel Distributor
Apparel Importer
Buying House
Chain Store

Fashion Brand and Retailer 13.32%

Fashion Designer 14.18%

Industry Association & Trade Body 3.99%

Industry Professional 17.56%

Media 5.77%

Private Label 4.48%

Product Developer 7.43%

Retail Store 4.79%

Sourcing Agency 5.77%

Supply Chain Professional 6.51%

Wholesaler 5.34%
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KEY PRODUCT INTERESTS OF THE VISITORS
(215t Maroc In Mode 2024)

Activewear-Woven & Knits _ 9.79%
Babies & Children’s Wear (Boys & Girls) _ 4.45%
Business Wear _ 6.35%
Buttons _ 3.28%
st ear [ ¢ o
Contract Manufacturing _ 3.67%
Denim Wear _ 5.56%
Downs Wear _ 2.10%
Formal Wear _ 4.61%
Hi- Fashion Designer Labels _ 4.31%
Home Textiles _ 5.15%
Innovation/ Machinery _ 3.85%
Lingerie & Under Garments _ 3.34%
Lining Labels and Tags _ 2.61%
Mens Wear _ 5.60%
Original Design Manufacturing (ODM) _ 2.80%
Outsourced Products _ 2.47%
Private Labels _ 2.74%
Ribbons _ 2.33%
Support Services _ 3.11%
Velcro Zipper and Buckles - 1.81%
womens wer | o2
Yarn and Fabric _ 5.27%
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CATEGORIES OF VISITORS

(Textile Series of Exhibitions — Morocco Edition)

Agent 12.58%

Association 3.91%

Buying House 5.78%

Distributor/Representative 4.76%

Exporter 8.07%

Garment Factory 8.43%

Importer 8.25%

Knitting Factory 3.91%

Leather Industry 2.89%

Manufacturer / Producer 8.37%

Printing / Dyeing Factory 4.03%

Supplier 5.78%

Textile Factory 13.12%

Wholesaler 3.37%

Woven Factory 3.19%

Yarn Importer 3.79%
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FACTS & FIGURES Gexmar

KEY PRODUCT INTERESTS OF THE VISITORS

(Textile Series of Exhibitions — Morocco Edition)

Cotton Lace [ 2.08%
Textile Dyeing | NI 3.01%
Finishing Chemicals |l 1.83%
Bags |G 3.20%
Blended Yarn | 2.33%
Braiding and Embroidery Machinery _ 3.63%
Finishing Equipment || |GG 4 41%
Weaving Ribbon ] 0.78%
Metal Stopper [l 1.21%
Elastic || 2.36%
Fixing Agent [ 1.43%
Agent |G 3-23%
Textile Chemicals || 2.36%
Basic Dye |G 2.73%
Acide Dye [ INEGEGEGEGEGE - 2%
Polyester Fabric || 2.45%
Cotton Fabric || I 2.35%
cve I 2.24%
100% Cotton |, 1 5.17%
Blended Yarn | 2.33%
Accessories || GGG 6%
Sundry Textile Machines || Il 2.39%
Finishing of Nonwovens and Felting |l 2.05%
Denim |GG 3.20%
Textile/Fiber/Fabric Machines ||| || KGN  5.70%
Sewing Machines || NIl 3.04%
Garment & Apparel Machinery || |GGG 5.50%
Accessories required by Garment Industry ||| | | | | A 10 37%



FACTS & FIGURES

PURPOSE OF VISIT THE EXPO

A

m Look for new products & services = Network & gather information
= Connect with new manufacturers Place order
m Evaluate Expo for future participation = Meet current suppliers

VISITORS' ROLES AND OBJECTIVES AT THE EXPO

B Research New Products

u Initial Suggestion
m Significant Influence
High Recommendation

B Final Decision
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Moroccan
Association
of Textile and
Clothing
Industries
(AMITH)
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About AMITH

Present for more than 60 years, the
Moroccan Association of Textile and
Clothing Industries (AMITH) has the
mission of valorizing, defending, and
ensuring the development of skills in the
Moroccan textile-clothing sector. It is the
standard-bearer of its  creativity,
dynamism, and evolution, and defends
the interests of its ecosystems.

AMITH creates and consolidates links
between the actors of the Moroccan
textile-clothing sector and their various
stakeholders with  high  standards,
commitment, and at the forefront of
developments in the sector.

From training to promotion, AMITH also
integrates environmental and social
governance standards into all of its
procedures and actions. It works day by
day to support its members in their
development and improvement process.

With regional branches, AMITH s
present in the main Moroccan textile
regions to be as close as possible to the
daily challenges of its members.

AMITH promotes and supports the
Moroccan textile industry in its conquest
of national and international markets,
and places the interests of workers in the
sector at the center of its concerns.
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CEMS
Global

762+ Trade Shows
55,455+ Exhibitors
1.95+ Million Visitors

Delivering successful
Trade Shows since 1992

Choosing the best Market for your
exports that matches your
company'’s sales, marketing,
branding, or other objectives is your
first step toward success.

It is a challenge, since there are an
estimated 30,000 business-to-
business exhibitions held each year
all over the world. CEMS-Global
USA works closely with Important
Trade & Business Associations,
Chamber of Commerce’s, Export
promotion Councils, International
Trade Promotion Organizations in
recognizing potential markets and
countries.
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Grow Across Markets, Go Beyond Regions

CEMS-Global USA, based in New York, is a
professional Multinational Exhibition &
Convention Organizer, having ifs operations
across 4 continents. Established in 1992, CEMS-
Global, in this span of over 32 years has been
committed to organizing Professional B2B Trade
Shows for important Business sectors of the
frade and economy.

In this span of over 3 decades, CEMS-Global
has  partnered  with  several  Business
Associations, Chamber of Commerce’s, Export
Promotion  Councils, International Trade
Promotion organizations, Governments. Our
successful 40 Trade shows per annum in highly
potential and developing countries of the
world across 4 confinents have benefited
hundreds of thousands of Manufacturers,
Several Industry sectors and  boosted
International Trade & Development in many
countries.

As a company with Global presence and a
wide-ranging proven frack record, CEMS-
Global USA also provides High-
Value Management & Strategy Consultancy
Services and lays its knowledge, ifs vast globall
experience at the disposal of the Client and
assists  Trade/ Business  Associations and
Enterprises improve work strategies, improve
efficiency & performance or entering new
markets, with our proven system to reach the
goal.

With over 762+ Trade Shows, 55,455+ Exhibitors,
1.95+ Million Attendees in our porifolio; we are
devoted to take you where markets are...

Morocco
EXPO' 24




MESSAGE

President

The Moroccan Association of
Taxtile and Apparel Industries (AMITH)

It is a great honor to present the 21st edition of Maroc in Mode (MIM), held under
the High Patronage of His Majesty King Mohammed VI for the first time. This year’s
event is co-organized with Cems Global, marking a significant milestone in
expanding the reach and impact of MIM, both locally and internationally.

As the Moroccan Association of Textile and Apparel Industries (AMITH), we have
been dedicated for over half a century to promoting and advancing Morocco’s textile
and apparel industry. At AMITH, we believe in championing the creativity, resilience,
and adaptability of our sector, which is fundamental to Morocco's economic and
social fabric. Our mission is to drive the continuous development of the industry by
supporting our members with training, market intelligence, and advocacy, helping
them rise to new levels of excellence and sustainability.

MIM is more than just a trade show it is a dynamic platform where innovation,
collaboration, and opportunity converge. Every year, MIM serves as an essential
meeting point for industry leaders, buyers, and suppliers, offering them a unique
gateway to discover Morocco’s growing capabilities in textile manufacturing,
sustainable practices, and fashion innovation. The show also allows AMITH to
showcase Morocco’s commitment to international standards, ethical practices, and
high-quality production, enhancing the country’s reputation as a reliable and
innovative player in the global textile landscape.

This year's edition brings together a rich diversity of exhibitors and thousands of
visitors, reflecting the global scope of MIM. We are deeply grateful to our sponsors,
partners, and the participating countries whose support and enthusiasm have been
invaluable in making this event possible. We extend our heartfelt thanks to each of
you for your trust and commitment.

Welcome to MIM 2024 where the future of Moroccan textiles meets the world.
Together, let us continue building a vibrant and sustainable future for our industry
and our nation.

Vive le Maroc, Vive le Textile !

El Ansari Anass

www.mim.org.ma www.cems-textileseries.com
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EE Foire Internationale de
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